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N. C. COLLEGE OF ENGINEERING, ISRANA 

SCHEME OF STUDIES AND EXAMINATION
DEPARTMENT OF MANAGEMENT STUDIES 

MBA (Semester-I) 2011-12
COMMON FOR ALL STUDENTS 

.

	Subject Code
	Subject
	L
	T
	P
	Contact

Hours
	Credits

	NC-MBA-101
	Management Process & Organizational Behavior
	3
	1
	-
	4
	4

	NC-MBA-102
	Business Statistics
	3
	2
	-
	5
	5

	NC-MBA-103
	Managerial Economics
	3
	1
	-
	4
	4

	NC-MBA-104
	Business Environment
	3
	1
	-
	4
	4

	NC-MBA-105
	Business Communication
	3
	1
	-
	4
	4

	NC-MBA-106
	Accounting for Managers
	3
	2
	-
	5
	5

	NC-MBA-107
	Computer Applications in Management
	3
	-
	-
	3
	3

	NC-MBA-108
	Soft Skills Development for Management
	1
	-
	2
	3
	2

	NC-MBA-109
	Computer Lab
	-
	-
	2
	2
	1

	
	Total
	22
	8
	4
	34
	32


N. C. COLLEGE OF ENGINEERING, ISRANA 

SCHEME OF STUDIES AND EXAMINATION
DEPARTMENT OF MANAGEMENT STUDIES 

MBA (Semester-II) 2011-12
COMMON FOR ALL STUDENTS 

	Subject Code
	Subjects 
	L
	T
	P
	Contact Hours
	Credits

	NC-MBA-201
	Marketing Management


	4
	-
	-
	4
	4

	NC-MBA-202
	E-Commerce


	4
	-
	
	4
	4

	NC-MBA-203
	Human Resource Management


	4
	-
	-
	4
	4

	NC-MBA-204
	Operations Research


	4
	2
	-


	6
	5

	NC-MBA-205
	Production and Operations Management


	4
	-
	-
	4
	4



	NC-MBA-206
	Financial Management


	4
	2
	-
	6
	5



	NC-MBA-207
	Business Research Methodology
	4
	-
	-
	4
	4



	NC-MBA-208
	Comprehensive Viva-Voce


	2
	-
	-
	2
	2

	
	Total
	
	
	
	34
	32


MARKS DISTRIBUTION

(ACCORDING TO AUTONOMY) 
FOR ALL THEORY COURSES: - 



FOR ALL PRACTICAL (LABORATORY) COURSES: -



CALCULATION OF SEMESTER GRADE POINT AVERAGE: - 

Semester grade point average (SGPA) is the weighted average of the grade for the subjects registered in a Semester and is computed as follows:




[image: image2.wmf]å

å

´

=

i

i

i

i

i

C

G

C

SGPA



[image: image3.wmf]i

C

denotes the Credits (or Units) assigned to the ith subject and 
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G

denotes the Grade Point Equivalent to the Letter Grade obtained for the ith subject.

Cumulative Grade Point Average (CGPA) is the weighted average of the grades of the subjects for the registered in the semester.

1st Semester (MBA)

MANAGEMENT PROCESS & ORGANIZATIONAL BEHAVIOUR

NC-MBA – 101
L
T




End Semester Examination
: 100 Marks

3
1 




On Semester Examination
: 100 Marks

Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.

 2.    
Attempt five questions in all. FIRST question is compulsory which covers the whole syllabus. Attempt ONE question from each of the other four Units
UNIT-I

Evolution of Management thoughts: system & Contigency approach for understanding organizations, Management Process, Skills &Roles of a Manager, Global Business Practices, Social Responsibility of Business.

UNIT-II

Organizational Behaviour: Introduction to organizational Behaviour, definition, Challenges & opportunities for OB in Current scenario. Organizational structure & design: Line, Staff, functional, Matrix. Application of Emotional Intelligence in organization.

UNIT-III

Understanding & Managing Individual Behavior: Personality: Theories of Personality, Major Traits, Perception, Work Motivation, Learning: Concept, Classical  & Modern theories of Learning.

UNIT-IV

Interpersonal & Group dynamics and communication, Leadership, Organizational Change & Development; Stress Management, Conflict Management.

Suggested Readings:

1.
Management & Organisational Behaviour: LM Prasad, 

2.
Organisational Behaviour: Stephen P. Robbins, 

3.
Management: James A.F Stoner, R.Edward freeman, 

4.
Management-global Perspective Harold Koontz, Dwivedi, R.S. organizational 
Behaviour,McMillan Publishing

1st Semester (MBA)

BUSINESS STATISTICS

NC-MBA – 102
L
T




End Semester Examination
: 100 Marks

3
2




On Semester Examination
: 100 Marks

Note: -   1.
There are NINE questions in a set of question-paper. All questions carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which covers the whole syllabus. Attempt ONE question from each of the other four Units

UNIT - I

Intoduction to Statistics, Application of Statistics, Univariate Analysis: An overview of Central tendency, Dispersion and Skewness, Moments, Kurtosis

Probability Theory: Classical, relative and subjective probability; Addition and multiplication laws of probability; Conditional probability and Bayee’s theorem; Expectation.

Probability Distributions: Binomial, Poisson and Normal Distributions; Their characteristics and application.

UNIT – II

Sampling and sampling methods: Sampling and non-sampling errors; Law of large numbers and Central limit theorem (Uses); Statistical Quality Control: Causes of variations in quality characteristics; Process and product control; Control charts- purpose and logic; Construction of control charts for variables- [image: image6.png]


 and R- charts; Control charts for attributes-fraction defectives (p) and number of defects (C) charts, Statistical Estimation and Testing: Point and interval estimation of population mean, proportion and variance; Statistical testing of hypothesis and errors.

UNIT – III

Test of significance (large and small samples) based on Z, t and F.

Non- parametric tests: χ2 (Chi-square) tests; Sign test; Wilcoxon signed-rank test.

Correlation and Regression analysis (Two variables case only).

UNIT – IV

Index Numbers: Meaning, scope, problems in its construction and types; Simple and weighted indices- Laspeyre’s and Paasche’s indices and their comparison; Indices of weighted  average of price (or quantity)  relatives; Tests of adequacy of Index number formulae; Special problems- Shifting the base; Splicing; Overlapping index series.Time Series Analysis: Its components; Trend analysis.

Suggested Readings:

1. Hooda, R.P.: Statistics for Business and Economics, Macmillan, New Delhi.

2. Heinz, Kohler: Statistics for Business & Economics, Harper Collins, New Delhi.

3. Gupta, S.P.: Statistical Methods, Sultan Chand & Sons, Delhi.

4. Lawrence, B. Morse: Statistics for Business & Economics, Harper Collins, New Delhi.

5. Nevin, Richard I and David, S. Rubin.: Statistics for Management, Prentice Hall, Delhi

1st Semester (MBA)
MANAGERIAL ECONOMICS

NC-MBA-103
L
T




End Semester Examination
: 100 Marks

3
1




  On Semester Examination
: 100 Marks

Note: -   1.
There are NINE questions in a set of question-paper. All questions carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which covers the whole syllabus. Attempt ONE question from each of the other four Units

      UNIT-I

Nature & Scope of Managerial Economics, Importance of Managerial decision making; Marginal Analysis: - Incremental Principle, Principle of Time Perspective, Discounting Principle, Equi-Marginal Principle, Demand Function: Meaning, Law of Demand, and determinants of demand, elasticity of demand and application of Managerial Economics in decision making.

UNIT-II

Indifference Curve: - Price, Income and Substitution Effects; Production Function: Short-run and Long-run production functions, Law of Variable Proportions, Law of Returns to Scale, Economies & Diseconomies of Scale, Application of Production Function in decision making.

 UNIT-III

Perfect Competition: - Meaning, Price and Output determination & Importance of time element under Perfect Competition, Monopoly: - Meaning, Price and Output determination under Monopoly and concept of Dumping, Monopolistic competition: - Meaning, Price and output determination under Monopolistic competition & Group Equillibrium, Oligopoly: - Kinked Demand Curve, Concept of Price Rigidity. 

       UNIT-IV

National Income alternative concepts and measurement of National Income; Inflation: - meaning, theories, classification, causes of Inflation, Measurement and control, Kensian definition of inflation.

Suggested Readings:

1. TR Jain, Economics For Managers, V.K.Publications

2. Dwivedi, D.N. Managerial Economics, Vikas Publishing House New Delhi

3. RL Varshnay,Managerial Economics, Sultan Chand Publications

4. Mehta, P.L Managerial Economics, Sultan Chand, New Delhi

5. E.F Brigham& J.L Pappas, Managerial Economics, Dried & Press

1st Semester (MBA)
BUSINESS ENVIRONMENT

NC-MBA-104
L
T




End Semester Examination
: 100 Marks

3
1




  On Semester Examination
: 100 Marks

Note: -   1.
There are NINE questions in a set of question-paper. All questions carry equal marks.

2.       Attempt five questions in all. FIRST question is compulsory which covers the whole syllabus. Attempt ONE question from each of the other four Units

UNIT-I
Nature, components and determinants of Business Environment, Dynamics of business environment, Key indicators; Risk in business environment, Assessing business environment – Country risk and Political risk.

UNIT -II

Current state of Business Environment in India; Economic Reforms – Liberalization, Privatization, Globalization, Introduction to Stock Market and Indices of Indian Stock Market. 

UNIT-III

Public enterprise reforms and Disinvestments programmes, Introduction to CII, FICCI and Credit Rating Agencies, Competitive Environment; Financial environment, Balance of Payment & Balance of Trade, India’s current Balance of Payment position.

UNIT-IV

Trade reforms & trends, FDI policy and trends, FII’s and Their scope, Trends in global trade & investment, Trade Blocs, Nature & operation of Multilateral Institutions like IMF, WTO, WORLD BANK, UNCTAD.

Suggested Readings: 

1.  Francis cherunillum, Business Environment, Himalaya Publishing House, 

     New Delhi , 2003.

2.  Dutt & Sundaram, Indian economy , S. Chand, New delhi, 2007

1st Semester (MBA)
BUSINESS COMMUNICATION

NC-MBA-105
L
T




End Semester Examination
: 100 Marks

3
1




  On Semester Examination
: 100 Marks

Note: -   1.
There are NINE questions in a set of question-paper. All questions carry equal marks.

2.       Attempt five questions in all. FIRST question is compulsory which covers the whole syllabus. Attempt ONE question from each of the other four Units

UNIT-I

Communication, Importance, Nature & legal aspect of communication: Importance, Communication Explict,Significance of communication, Basic forms of communications, Internal & external communication, Communication skill a job requirement, legal aspects. Effective Communication skills: Principles & its Objectives. Process of communication.

UNIT-II

Barriers & Gate ways In communication: Barriers, external & internal. Gate ways. Making communication Effective.

Commercial letters: Do’s & don’t of commercial letters. Oral & Non verbal communication: Oral & non verbal communication, Classification of non-verbal communication, advantages of learning non-verbal communication.

UNIT-III

Public Speaking & presentation: Encoding & translating, Understanding your audience, Targeting your audience, Essential aspects, preparing the venue & seating arrangement. Cross -Cultural communication: Problems of cultural differences, Problems of language, Suggestion for communication across culture. Organizational communication: Importance, Need in management, corporate communication, Managers need & their training.

UNIT-IV

Business Negotiation: Phases, Characteristics of negotiation, Salary negotiation. Listening: Types, Advantages of listening, how to become a good listner. Interviews: Selection interview, Interviewer’s preparation for interview, How to conduct yourself during interview, points to be taken care for success of an interview.

Suggested Readings

1. Petett & lesikar-Business communication.

2. Lesikar & Flately-Basic business communication.

3. S.D.Sharma & Jyotsna Prabhakar-Business communication.

4. P.D.Chaturvedi & Mukesh Chaturvedi-Business Communication.

5. Hatch & Richard-Communicating in Business.

1st Semester (MBA)
ACCOUNTING FOR MANAGERS

NC-MBA-106
L
T




End Semester Examination
: 100 Marks

3
2




  On Semester Examination
: 100 Marks

Note: -   1.
There are NINE questions in a set of question-paper. All questions carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which covers the whole syllabus. Attempt ONE question from each of the other four Units

UNIT-I
Financial Accounting – Meaning, scope and importance; Accounting Concepts and Conventions; Formation and Importance of accounting Standards; Depreciation Accounting and Policy.

UNIT -II

Accounting process, Journalizing: Introduction, Preparation of Journals, Cash Book: Introduction, Preparation, Final Accounts: Meaning, Nature, Preparation, Performa of Balance sheet of Joint-Stock Companies; Cost-Accounting: nature and scope of costing; Cost concepts and Classifications; Usefulness of Costing to Managers; Preparation of Cost-Sheet.

UNIT-III

Management Accounting: nature, scope and tools of Management Accounting; Management Accounting vs. Financial accounting; Financial Analysis: Ratio analysis, Funds Flow Statement, Cash Flow Statement.

UNIT-IV

Budgeting: Types of budgets and their preparation, Performance budgeting and Zero-base budgeting, Marginal Costing: Break-even Analysis, Decision involving alternative choices, Standard Costing: An Overview.

Suggested Readings:

1. Anthony R.N and Reece J.S Accounting Principles, 6th ed; Homewood. 

2. Jawharlal Lal,Cost Accounting,Vikas Publishing House, New Delhi.

3. Maheshwari,S.N,Advances Accounting,Vikas Publishing,New Delhi.

4. Gupta,R.L and Ramaswamy, Advanced Accountancy, Sultan Chand sons.

1st Semester (MBA)
COMPUTER APPLICATIONS IN MANAGEMENT

NC-MBA-107
L
T




End Semester Examination
: 100 Marks

3
0




  On Semester Examination
: 100 Marks

Note: -   1.
There are NINE questions in a set of question-paper. All questions carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which covers the whole syllabus. Attempt ONE question from each of the other four Units

UNIT-I

Computers – an Introduction: History & Generations of computer, Components of a Digital Computer. Block diagram of computer.

Software: Types of Software and their Applications - Operating System, GUI, CLI, Disk Operating System and Windows; Introduction to Computer Languages: Machine Level Languages, Assembly Language, High Level Languages (e.g. C, C++), Translators, Interpreters, Assemblers. 

Memory: Types, Memory Management. 

UNIT-II

Office Packages: Introduction to Word Processor. Introduction to a spreadsheet software; Creation of spreadsheet applications; Range, Formulas, Functions, insertion of Graphics on Spreadsheet; Introduction to  MS Powerpoint.
Number system: Binary, Octal, Decimal, Hexadecimal, Algorithms, and Flowcharts.  
Database Management System: what is Database system, Three level of architecture: External level, Conceptual level, Internal level, DBMS and its components, Data Models, Relational models,  Network data model, Hierarchical Data Model.
UNIT -III

Networks: Network Fundamentals, Network Topology, Network Applications. Network protocols, LAN,WAN, Internet tool -  WWW, Gopher, TELNET, Modems, Analog and Digital Signals, Bandwidth, Decision Support System, Introduction to Artificial Intelligence.

UNIT-IV

Internet in Business: Overview of Internet - Browsing on the Net - e-mail, search engine - Applications of Internet for Business and Research, Privacy and Security: types of Attacks, Security Measures, Cryptography, Digital Signature.

Suggested Readings: 

1. Bartee, Thomas C: Digital Computer fundamentals, Tata McGrawHill

2. P.K. Sinha: Computer fundamentals, BPB Publisher

3. Sushil Goel: Computer Fundamentals & Programing with C,  PHI N.Delhi.

4. V.Raja Raman: Fundamentals of Computer,  PHI N.Delhi.

1st Semester (MBA)

SOFT SKILLS FOR MANAGEMENT

NC-MBA-108

L
T
P



End Semester Examination
: 100 Marks

1
0
2



  On Semester Examination
: 100 Marks

Note: -   1.
There are NINE questions in a set of question-paper. All questions carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which covers the whole syllabus. Attempt ONE question from each of the other four Units

UNIT-I

Antonyms: It tests the extent of vocabulary. Among the four/five choices offered, the word that means the opposite of the given word is to be chosen. 

Analogies: It tests the ability to see a relationship in a pair of words, to understand the ideas expressed in the relationship, and to recognize a similar or parallel relationship. Each analogy question begins with a pair of capitalized stem words. The task is to determine the relationship between the stem words and to choose the pair of words with the same relationship from the answer choices.

UNIT-II

Sentence completion: It tests the ability to recognize relationships among parts of a sentence including sentence correction. These problems present an incomplete sentence. In some problems there is one word missing, in others, two words. In both cases, the word or words that best complete the sentence must be chosen from the answer choices.

UNIT-III

Reading comprehension: It tests the ability to read and understand a passage. Passages can be about any subject (the most common themes are politics, history, science, business and the humanities), followed by a series of questions.

UNIT-IV

Spotting the errors: It tests the command over the structure of English language by finding error in the structure of a given sentence. Antonyms and Analogies test the vocabulary. Sentence Completion and Reading Comprehension test the reading skills.

Formal Business Writing: Business Letter writing, Essay Writing

Group Discussion and Extempore.

Reference Books:

1. 
Sharon Weiner Green and Ira K. Wolf (latest edn.): Barron’s How to Prepare for 
the GRE, Graduate Record Examination, New York.

2. 
David Kaplan (2011): Kaplan New GRE 2011-2012 Premier (English), New 
York.

3. 
David Kaplan (2008): Kaplan GMAT Verbal Workbook (2nd edn.), New York.

4. 
Doug French (2nd edn.): Verbal Workout for the GMAT, (Graduate School Test


Preparation), Princeton Review.

5. 
P.C. Wren and H. Martin (1995): High School English Grammar and 
Composition, N.D.V. Prasada Rao (ed.), S. Chand and Company, New Delhi.

1st Semester (MBA)
COMPUTER LAB

NC-MBA-109
P





End Semester Examination: 120 Marks

2





On Semester Examination: 80 Marks

LIST OF PRACTICAL
1. Introduction to Computer System.

· Hardware.

· Software.

· Input and Output devices.

2. To prepare your resume using MS Word using various features of the package.

3. To prepare the list of marks obtained by the students and show with charts: the total marks and average marks in each subject using MS Excel.

4. To prepare the presentation listing all the facilities or Infrastructure available in your college/ Institute using MS PowerPoint.

5. To prepare a flow chart using Paint shop.

6. Introduction to Operating System.

a. GUI.

b. CLI.

7. To study the basics of Internet.

8. Introduction to  Web, Web browsers, Search Engines.

9. To create Email address and to learn the various features of email.

10. To create a web page using HTML.

11. To insert picture, table in web page.

13. To explore the Operating system features.

SOME ADDITION PRACTICAL BEYOND THE SYLLABUS:

1. To share the drives and folders and transfer the data from one system to another on LAN.

2. To know about the E-commerce websites.

3. To learn the procedure of online transactions.

4. Searching and downloading software’s from Internet.
2nd Semester (MBA)

Marketing Management

NC-MBA-201
L
T




End Semester Examination
: 100 Marks

4
0




  On Semester Examination
: 100 Marks

Note: -   1.
There are NINE questions in a set of question-paper. All questions carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which covers the whole syllabus. Attempt ONE question from each of the other four Units

UNIT-I

Meaning, Nature and Scope of Marketing, Role of Marketing in Economic Development of a country; Marketing Philosophies; Marketing management process; 8 P’s of Marketing Mix; Understanding Marketing Environment; Consumer and Organization Buyer Behavior; Market Segmentation, Targeting and Positioning; Marketing Information System and Marketing Research.

UNIT-II

Product Concepts and Level of Product; Classification of Products; Product Mix, Product Life Cycle, New Product Development Process and BCG Matrix; Branding, Packaging and Labeling decisions; Pricing Decisions; Determination of Price; Pricing Process, Policies and Strategies.

UNIT-III

Promotion Mix, Advertising, Sales Promotion, Publicity and Personal selling. Channel Management-Types and functions, Selection, Co-operation and Conflict management, Marketing Logistics- Organizing and Implementing.

UNIT-IV

Definition and Categories of Service Mix, Characteristics of Services and its marketing implication, Marketing strategies for service firms and tips to achieve well managed service firm Consumerism, Customer Relationship Management, Rural Marketing, Social Marketing, Green Marketing, Event Marketing, Online Marketing, Retail Marketing and Network Marketing.

Suggested Readings:

1. Philip Kotler.(2003). Marketing Management: Analysis, Planning, 
Implementation and Control. Prentice Hall of India

2. Michael, J.E.,Bruce, J.W. and William, J.S. (13th Edition,2004). Marketing 
Management. Tata McGrawHill, New Delhi.

3. Philip Kotler(11th Edison,2002), Marketing Management. Prentice Hall of India

4. Rajan Saxena, Marketing Management, 2nd edition, Tata McGrawHill, 2002

5. Ramaswamy, V S and Namakumari, S. Marketing Management: Planning, 
Control, New Delhi, Macmillan, 1990

6. Perreault, William D. and McCarthy, Jr. E.Jerone, Basic Marketing; 14 edition, 
TMH, 2002

2nd Semester (MBA)

E-Commerce

NC-MBA-202
L
T




End Semester Examination
: 100 Marks

4
0




  On Semester Examination
: 100 Marks

Note: -   1.
There are NINE questions in a set of question-paper. All questions carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which covers the whole syllabus. Attempt ONE question from each of the other four Units

UNIT-I

Introduction to Electronic Commerce: Framework, Applications; Network Infrastructure, Emerging Trends in E- Business, E-commerce in India. Advertising & Marketing on the Internet, Introduction to e- CRM, Business Models Over Internet, Fundamental of mobile computation and wireless computation.

UNIT-II

Internet: Meaning, Brief overview of ISP, Search Engines, URL, Browser, HTTP, E-mail, Internet commercialization and Internet Applications in various Business Organizations.

UNIT-III

Electronic Payment System: Meaning, Types, Issues, Electronic Data Interchange, Inter-organizational commerce & Intra-organizational commerce.

UNIT-IV

Security: Overview, Electronic Commerce Threats, Encryption, Cryptography, Public Key & Private Key Cryptography, Digital Signatures, Firewalls as security Control, E-Governance.

Suggested Readings:

1. Kienam: Managing Your E-Commerce Business, Prentice Hall of InIDa, N. Delhi.

2. Kosinr: Understanding E-Commerce, Prentice Hall of India, N. Delhi.

3. Kalakota, Whinston, Frontiers' of Electronic Commerce, Addison Wesley.

4. Schneider P. Grey, Perry T. James: E-Commerce, Thomson Learning, Bombay.

5. Shurety : E-business with Net Commerce (with CD), Addison Wesley.

6. Napier: Creating a Winning E-business, Vikas Publishing House, New Delhi.

7. Didar Singh : E~ommerce for Manager, Vikas Publishing House, New Delhi.

8. Whitely David: Electronic Commerce, TMH, N. Delhi.

9. Efraim Turban, Jay Lee, David King & H Michael Chang, Electronic Commerce; A    

    Managerial Perspective, Pearson Education, N. Dellii

2nd Semester (MBA)

Human Resource Management

NC-MBA-203
L
T




End Semester Examination
: 100 Marks

4
0




  On Semester Examination
: 100 Marks

Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.

2.       Attempt five questions in all. FIRST question is compulsory which covers the whole syllabus. Attempt ONE question from each of the other four Units

UNIT-I

Introduction and Evolution of HRM, Concepts and Perspectives on Human Resource Management, HRM in the changing environment. E-HRM, International HRM and its scope.

UNIT-II

Human Resource Planning, Job Analysis- Need, Process and. Benefits. Recruitment, Selection, Induction and Socialization, Manpower Training and Development. 

UNIT-III

Performance Appraisal Meaning, Objective, Methods and uses Potential Evaluation, Job Evaluation Meaning, Objective, Principles, Methods, and Problems, Compensation-Meaning ,Objective Components and need for sound Compensation, Employee welfare.

UNIT-IV

Industrial relations and Trade Unions, Dispute resolutions and Grievance Management, Employee Empowerment, Human Resource Accounting and Information System, Overview of Career Planning and Development.

Suggested Readings:

1. Aswatthapa, K.; Human Resource and Personnel Management, TMH, 1997 

2. D. Cenzo, D.A. & Robbins S.P. : Human Resource Management, 5th ed, NY, 1994 

3. Guy, v & Mattock, J: The New International Manager, London, Kogan Page, 1993 

4. Holloway, J. Ed: Performance Measurement and Evaluation , New Delhi, Sage, 1995 

5. Monappa, A. & Saiyadain M. : Personnel Management New Delhi , TMH, 1966. 

6. Stone, Lloyd & Leslie W. rue: Human Resource and Personnel management, Richard 

    D Irwin, Illinois, 1984. 

      2nd Semester (MBA)

Operation Research

NC-MBA-204
L
T




End Semester Examination
: 100 Marks

4
2




  On Semester Examination
: 100 Marks

Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.

2.       Attempt five questions in all. FIRST question is compulsory which covers the whole syllabus. Attempt ONE question from each of the other four Units

UNIT-I

Basic concepts and its role in decision making; Implementation of Operations Research, Linear programming: meaning, scope & assumptions, Formulation of linear programming problem, solution by graphical & simplex methods, some special cases like degeneracy, unboundedness, infeasibility and multiple optimal solutions.

UNIT-II

Integer programming, Goal programming, Dynamic programming and Non-linear programming. 
UNIT-III

Transportation and Assignment models including Trans-shipment and Routing problems; Some special cases like Minimisation, Unbalanced problems, Degeneracy in transportation models. 

UNIT-IV

Queuing theory, Inventory management techniques, PERT/CPM 

Suggested Readings:

1. Budnik, Frank S. Dennis Mcleavey, Richard Priciples of Operations Research. 2nd ed., Richard Irwin, Illinois – All India Traveller Bookseller, New Delhi, 1995.

2. Goulde. F J. etc. Introduction to Management Science. Englewood Cliffs, New Jersey, Prentice Hall Inc., 1993.

3. Mathur, K and Solow, D. Management Science. Englewood New Jersey, Prentice Hall Inc., 1994.

4. Narang A S. Linear Programing and Decision Making. New Delhi, Sultan Chand, 1995.

5. Sharma, J.K. Uperations Research: Theory and Applications. New Delhi Macmillian India Ltd., 1997.

6. Taha, H A. Operations Research – An Introduction. New York, Mc-Millan, 1989.

2nd Semester (MBA)

Production And Operations Management

NC-MBA-205
L
T




End Semester Examination
: 100 Marks

4
0




  On Semester Examination
: 100 Marks

Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.

2.       Attempt five questions in all. FIRST question is compulsory which covers the whole syllabus. Attempt ONE question from each of the other four Units

UNIT-I

Nature & scope; the production system of an organization, its environment; case study. Facility location- factors influencing location of Product & service organizations, survey & Procedure for selection of site, Location Techniques, factors affecting design of facility; Types of manufacturing systems & Plant Layouts- Planning criteria for good layout & its advantages, types & their advantages/disadvantages; Material Handling –its concern, advantages of good MH system, principles & guide lines for a good MH system.

UNIT-II

 Work Study its relevance & applications-Method Study & Work measurement; Learning Curve; Scope, Statistical quality control & Total quality management-quality planning, quality implementation, quality monitoring; ISO-9000- its salient features.

UNIT-III

 An overview of material management& integrated concept - advantages of integral material management, material flow process; Inventory control & its need types, Review systems, safety stock, EOQ, ABC classifications; Purchase & Vendorsmanagement-Scope, objectives, procedures, principles,vendor selection; Store & its functions- development & management, activities, standardization & variety reduction.
UNIT-IV

 Maintenance management- concepts, objectives, importance, economic factors, rules, planning, maintence in operation, types, modern maintainence & Techniques; Safety Management-scope, causes & effect of accidents, responsibilities, planning, management system, safety at work legislation; Environment management system terminology, aspect, impact, EMS, policy, EIA, certification body, audit, why to have EMS; ISO 14001-Principles, policy, planning, implementation, monitoring, review, who can adopt it.

Suggested Readings:

1. Adams, Evert e & Ebert- Production & Operations management.

2. Chary, SN. Production & Operations management..

3. Chase, Aquiline & Jacobs. Operations management.

4.  R.Panneerselvam.Production & Operations management.

5. Ramamurthy P. Production & Operations management.

6. Datta.A.K. Materials management.

7. GopalaKrishanan.P. Hand Book of Materials Management.

8. S.C Sharma. Plant Layout & Material Handling 

2nd Semester (MBA)

Financial Management

NC-MBA-206
L
T




End Semester Examination
: 100 Marks

4
2




  On Semester Examination
: 100 Marks

Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which covers the whole syllabus. Attempt ONE question from each of the other four Units

UNIT-I

Introduction of Financial Management, Nature and Scope of Financial Management, Financial Objectives, Recent Tends in Indian Capital market, Time value of money including pension funds, Sources of finance (Domestic and International).

UNIT-II

Investment Decision Importance of Capital Investment Decision, Methods of Capital Budgeting –Conventional and DCF methods.

Risk Analysis and Capital Budgeting Conventional and Statistical Techniques.

UNIT-III

Cost of Capital-concept and Importance, Computation of various Sources of finance weighted Avg. Cost of Capital.

Capital Structure Net Income Approach, Net Operating Income Approach, Tradional Approach and MM approach, Leverage -Operating, Financial and Combine.

UNIT-IV

Retained Earning Vs Dividend Decisions Gordon Model, Walter Model, MM Approach, Lintner Model, Practices of Dividend Paying Strategies of Indian Firms, Working capital -an introduction and its Scope.

Suggested Readings:

1. Pandy I.M Financial Mgt, Vikash Publication

2. Parsana Chandra, Financial Mgt, Tata McGraw

3. Khan M.Y and Jain P.K Financial Mgt, Problem and Cases, Tata McGraw

4. Van Home, James C. Financial Mgt and Policy, New Delhi, Prentice Hall of India

2nd Semester (MBA)

Business Research Methodology

NC-MBA-207
L
T




End Semester Examination
: 100 Marks

4
0




  On Semester Examination
: 100 Marks

Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which covers the whole syllabus. Attempt ONE question from each of the other four Units

UNIT-I

Nature and scope of Research Methodology; Problem formulation and statement of research objectives; Value and cost of information; Bayesian decision theory.

UNIT-II

Research Process; Research Design: Exploratory, Descriptive and Experimental; Methods of Data Collection: Survey and Observational methods; Questionnaire and Interviews. 

UNIT-III

Attitude Measurement Techniques; Administration of Surveys; Sample Design; Selecting an appropriate statistical technique; Field work and tabulation of data; Analysis of data.

UNIT-IV

Use of SPSS and other software statistical packages; ANOVA, Report writing: Types of reports and preparation of reports. 

Suggested Readings: 
1. Andrews, F.M. and S.B. Withey : Social Indicatorof well being, Plenum Presss, N.Y., 1976 

2. Cooper & Sindler : Business Research Methods, TMH, 6th edition 

3. Fowler, Floyd J Jr.: Survey Methods, 2nd ed. 

4. Fox, J.A. & P.E. Tracy: Randomised response : A method of sensitive surveys 

5. C.R. Kothari : Research Methodology, Wishawa Parkashan, 2nd ed. 

6. Golden, Biddle, Koren and Maren D. Locke: Composing Qualitative Research, Sage Pub,1997. 

7. Salkind,Neil : Exploring Reasearch,3rd ed. Prentice hall NJ,1997.

8. Bery G.C: marketing Reaserch, tata Mcgraw Hill, 2001.




On semester evaluation of all theory courses total: 		100 marks














I.  Mid semester exam:	�
20 marks�
�
II. Mid semester exam:�
20 marks�
�
Continues Evaluation Test (CET):�
20 marks�
�
Attendance:�
20 marks�
�
Teacher’s assessment:	�
20 marks�
�



2) End semester (final examination) of all theory courses 


	Total:		100 marks


3) Total of on semester + end semester evaluation 


is of : 		200 marks


4) To pass a theory course student should obtain 


	Minimum: - 40 marks in on semester evaluation.


		    : - 35 marks in end semester evaluation.


 	Total: - 80 marks out of 200.


Criterion for passing and failing the theory course: - 


If students fails in on semester evaluation despite passing in aggregate one will have to repeat that course. 


If student pass in on semester evaluation but fails in end semester exam he/ she will be permitted to appear in supplementary examination.


If student is pass both in on semester evaluation and end semester evaluation but fails in total then He/ she would have to appear in supplementary exam.


If attendance in a course is below 75%, the student shall not be permitted to appear in the End- Semester Examination.


	
















































































Distribution





I) On semester evaluation of all practical (laboratory) courses would be of total: 	120 marks.











Performance of class practical:	�
60 marks�
�
Reports of practical:�
60 marks�
�



II) End semester evaluation (final lab exam + oral or viva test) 


	Total: 		80 marks


III) Total of on semester evaluation final lab examination + end semester evaluation is of :  200 marks


IV) To pass a lab course student should obtain 


	Minimum: - 	48 marks in on semester evaluation.


		    	28 marks in end semester evaluation.


	Total- 	80 marks 	out of -200


Criterion for passing and failing the lab course is just like theory course.






































Distribution
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