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N.C. COLLEGE OF ENGINEERING, ISRANA
SCHEME OF STUDIES AND EXAMINATION
DEPARTMENT OF MANAGEMENT STUDIES

MBA (Semester-III) 2011-12

During 3rd Semester in addition to Compulsory Papers & Summer Training Project a student shall have SIX optional papers. A student will specialize in two areas by opting FOUR papers from major area of specialization and TWO papers from minor area of specialization. A Student opting for Open elective can opt for THREE paper of major area and TWO paper of minor area.

	Subject Code
	Subject
	L
	T
	P
	Contact 

Hours
	Credits

	Compulsory Papers

	NC-MBA-301
	Business Policy & Strategic Management
	4
	
	
	4
	4

	NC-MBA-302
	Business Legislation
	4
	
	
	4
	4

	NC-MBA-303
	Summer Training Project
	
	
	
	
	8

	Open Elective for all Specialization

	NC-MBA-304
	Business Intelligence
	2
	
	2
	4
	3*

	Optional Papers

	Finance

	NC- MBA-311
	Foreign Exchange Management
	4
	
	
	4
	4

	NC- MBA- 312
	Working Capital Management 
	4
	
	
	4
	4

	NC-MBA-313
	Security Analysis & Investment Management 
	4
	
	
	4
	4

	NC- MBA-314
	Management of Financial Institutions 
	4
	
	
	4
	4

	NC- MBA-315
	Risk Management
	4
	
	
	4
	4

	NC- MBA- 316
	Financial Decision Analysis
	4
	
	
	4
	4

	Marketing

	NC- MBA-321
	Advertising Management
	4
	
	
	4
	4

	NC-MBA-322
	Consumer Behavior
	4
	
	
	4
	4

	NC- MBA-323
	Product & Brand Management 
	4
	
	
	4
	4

	NC- MBA-324
	Retail Management
	4
	
	
	4
	4

	NC- MBA-325
	Distribution and Logistics Management 
	4
	
	
	4
	4

	NC- MBA- 326
	Sales Management
	4
	
	
	4
	4

	Human Resource Management

	NC- MBA-331
	Management of Industrial Relations
	4
	
	
	4
	4

	NC- MBA-332
	Compensation Management 
	4
	
	
	4
	4

	NC- MBA-333
	Managing Interpersonal & Group Processes
	4
	
	
	4
	4

	NC- MBA-334
	HR Planning & Development 
	4
	
	
	4
	4

	NC- MBA-335
	Organizational Change and Industrial Relations
	4
	
	
	4
	4

	NC- MBA-336
	Management of Comparative Industrial Relations
	4
	
	
	4
	4


* The Scheme of this Course is tentative

N.C. COLLEGE OF ENGINEERING, ISRANA
SCHEME OF STUDIES AND EXAMINATION
DEPARTMENT OF MANAGEMENT STUDIES

MBA (Semester-IV) 2011-12

During 4th Semester in addition to Compulsory Papers & Research Project a student shall have SIX optional papers. A student will specialize in two areas by opting FOUR papers from major area of specialization and TWO papers from minor area of specialization
	Subject Code
	Subject
	L
	T
	P
	Contact 

Hours
	Credits

	Compulsory Papers

	NC-MBA-401
	Entrepreneurial Development
	4
	
	
	4
	4

	NC-MBA-402
	Research Project
	4
	
	
	4
	4

	Optional Papers

	Finance

	NC- MBA-411
	Principles of Insurance & Banking
	4
	
	
	4
	4

	NC- MBA- 412
	Management of Financial Services 
	4
	
	
	4
	4

	NC-MBA- 413
	Project Management
	4
	
	
	4
	4

	NC- MBA- 414
	Portfolio Management
	4
	
	
	4
	4

	NC- MBA- 415
	Corporate Tax Planning 
	4
	
	
	4
	4

	NC- MBA-416
	International Financial Management 
	4
	
	
	4
	4

	Marketing

	NC- MBA-421
	International Marketing
	4
	
	
	4
	4

	NC-MBA-422
	Service Marketing
	4
	
	
	4
	4

	NC- MBA- 423
	Industrial Marketing
	4
	
	
	4
	4

	NC- MBA-424
	Rural and Agricultural Marketing
	4
	
	
	4
	4

	NC- MBA- 425
	Integrated Marketing Communication
	4
	
	
	4
	4

	NC-MBA-426
	Direct Marketing 
	4
	
	
	4
	4

	Human Resource Management

	NC- MBA- 431
	Counseling Skills for Managers
	4
	
	
	4
	4

	NC- MBA- 432
	Management Training and Development
	4
	
	
	4
	4

	NC- MBA- 433
	HRD: Strategies and Systems
	4
	
	
	4
	4

	NC- MBA-434
	Legal Framework governing Human Relations
	4
	
	
	4
	4

	NC- MBA- 435
	Global Human Resource Management 
	4
	
	
	4
	4

	NC- MBA- 436
	Manpower Development for technological Change. 
	4
	
	
	4
	4


MARKS DISTRIBUTION

(ACCORDING TO AUTONOMY) 
FOR ALL THEORY COURSES: - 



FOR ALL PRACTICAL (LABORATORY) COURSES: -

FOR ALL PRACTICAL (LABORATORY) COURSES: -



CALCULATION OF SEMESTER GRADE POINT AVERAGE: - 

Semester grade point average (SGPA) is the weighted average of the grade for the subjects registered in a Semester and is computed as follows:
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C

denotes the Credits (or Units) assigned to the ith subject and 
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G

denotes the Grade Point Equivalent to the Letter Grade obtained for the ith subject.

Cumulative Grade Point Average (CGPA) is the weighted average of the grades of the subjects for the registered in the semester.

3rd Semester (MBA)
BUSINESS POLICY AND STRATEGIC MANAGEMENT

NC-MBA-301

L     T
     
 




On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

 UNIT-I

An Introduction to Business Policy, Strategic Management: Meaning, Process, Strategist and their role in Strategic Management, Strategic Planning, Strategic Decision Making; Process of Strategic Decision Making, Strategy Formulation: Company’s Mission, Vision and Objectives; Corporate strategy – Concept, Significance and Objectives.

UNIT-II

Environmental appraisal: Concept of Environment, Environment sector, Environment Scanning, Appraising Environment; Organizational appraisal: Internal Environment, Organizational Capability, Organizational Appraisal & its methods, Structuring of Organization, Techniques of Business Environment Analysis.

UNIT-III

Grand Strategy, Strategic Alternatives and Strategic Choice; Concept of Value Chain, Strategy Implementation – Designing Organizational Structure and Activating Strategies, Structural, Behavioral, and Functional Implementation. 

UNIT-IV

Strategy Evaluation – Strategy Evaluation and Control, Strategic and Operational Control, Techniques of Evaluation and Control, Role of Organizational System in Evaluation, How to design a case study.

Suggested Readings

1. Azar Kazmi- Business Policy and Strategic Management, TMH, 3/e.

2. Thomas L.Wheelen and J.David Hunger-Concepts In Strategic Management and Business Policy, Pearson Education, New Delhi.

3. Fred R. David- Strategic Management Concept & Cases, 9/e, Pearson Educations. 

4. John A. Pearce II and R. B. Robinson, Strategic Management-Strategy Formulation and Implementation, TMH, 9/e.

5. Jauch, Glueck and Rajeev, Business Policy and Strategic Management,TMH

6. Michael Porter, Competitive Advantage of Nations

7. Melvin J. Stanford, Management Policy

8. Thompson A.A. and Stickland A.J, Strategic Management -Concept & Cases, TMH. 

3rd Semester (MBA)
BUSINESS LEGISLATION

NC-MBA-302

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT-I

The Indian Contract Act, 1872: Essentials of a valid contract, Void Agreements, Performance of contracts, Discharge of contracts, Breach of contract and its remedies, Quasi contracts.

UNIT-II

The Sales of Goods Act, 1930: Formation of a Contract, Rights of an Unpaid Seller, The Negotiable Instruments Act, 1881: nature and types, Negotiation and Assignment, Holder in due course, Dishonor and Discharge of Negotiable Instruments.

UNIT-III

The Companies Act, 1956: nature and types of companies, Formation, Memorandum and Articles of Association, Prospectus, Membership, Borrowing Powers, Management and Meetings, Winding up.

UNIT-IV

An overview of Consumer Protection Act, Development of law on Unfair Trade Practices, Value Added Tax, Intellectual Property Right, Arbitration.

Suggested Readings:

1. Avtar Singh: Company Law, 11th ed, Lucknow, Eastern, 1996.

2. Tuteja S.K: Business Law for Managers, New Delhi, Sultan Chand, 1998.

3. Pathak: Legal Aspects of Business, Tata McGraw Hill, 2008.

4. B.B Lal & N. Vashisth, Direct Taxes 28/e, Pearson Education.

5. C.L. Bansal, Business and Corporate Laws, Excel Books.

3rd Semester (MBA)
Business Intelligence and its application

NC-MBA-304

L     T      





On Semester Examination: 100

3      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT-I
Introduction to Business Intelligence: Introduction to Knowledge Discovery, OLTP and OLAP, BI Definitions & Concepts, Business Applications of BI, BI Framework, Role of Data Warehousing in BI, BI Infrastructure Components – BI Process, BI Technology, BI Roles & Responsibilities. 

UNIT-II
Basics of Data Integration (Extraction Transformation Loading):  Concepts of data integration need and advantages of using data integration, introduction to common data integration approaches, introduction to ETL using SSIS, Introduction to data quality, data profiling concepts and applications, data visualization and forecasting. 

UNIT-III
Introduction to Multi-Dimensional Data Modeling: Introduction to data and dimension modeling, multidimensional data model, ER Modeling vs. multi-dimensional modeling, concepts of dimensions, facts, cubes, attribute, hierarchies, star and snowflake schema, introduction to business metrics and KPIs, creating cubes using SSAS.

UNIT-IV
Basics of Enterprise Reporting: Introduction to enterprise reporting, concepts of dashboards, balanced scorecards, introduction to SSRS Architecture, enterprise reporting using SSRS, Introduction to Decision Support Systems, Executive Support Systems, Group Support Systems, Intelligent Support Systems (Expert Systems, ANN, etc.) and their Managerial Applications.

Reference Books:

1. Business Intelligence  by David Loshin

2. Business intelligence for the enterprise by Mike Biere

3. Business intelligence roadmap by Larissa Terpeluk Moss, Shaku Atre

4. Successful Business Intelligence: Secrets to making Killer BI Applications by 
Cindi 
Howson

5. Delivering business intelligence with Microsoft SQL server 2008 by Brain, Larson

6. Foundations of SQL Server 2005 Business Intelligence by Lynn Langit

7.  Information dashboard design by Stephen Few
3rd Semester (MBA)
FOREIGN EXCHANGE MANAGEMENT

NC-MBA-311

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT-I

Foreign Exchange: Meaning and Definition, Types of Foreign Exchange Transactions, Quoting Exchange Rates, Bid and Ask spread, Foreign Exchange Market: Meaning, Definition, Nature, Structure and Participants. Organisation of the Foreign Exchange Markets, Types of Foreign Exchange Markets, Fixed, Flexible & Hybrid Exchange rate system, International Monetary System.

UNIT-II

Derivatives in Foreign Exchange Market: Currency Futures, Currency Options, and Currency Swaps.

UNIT-III 

Foreign Exchange Exposure Management: Foreign Exchange Risk and Exposure, Alternative strategies for Exposure Management, Exposure Management Techniques, Organization of the Exposure Management Function, Parameters and Constraints on exposure management.

UNIT-IV 

Forecasting Exchange Rates: Economic Fundamentals and Technical Analysis, Factors Affecting Exchange Rates, Financial and Socio- Political Factors Affecting Exchange Rates.

Suggested Readings:

1. Shapiro C. Alan: Mulitnational Financial Management, Prentice Hall of India, N. Delhi.

2. 2. Buckley Adrian: Mulitnational Finance, Prentice Hall of India, N. Delhi.

3. Sharan: International Financial Management, Prentice Hall of India, N. Delhi.

4. Bhalla V.K: International Financial Management, Anmol Publications Pvt. Ltd., N.Delhi.

5. Apte P.G: International Financial Management, Tata McGraw Hill, N. Delhi.

3rd Semester (MBA)
WORKING CAPITAL MANAGEMENT

NC-MBA-312

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT-I

Working Capital Management – Concept, Importance of Working Capital, Kinds of Working Capital, Factors Determining Working Capital, Estimating Working Capital Requirements. Factoring vs. Forfeiting.

UNIT-II

Management of Cash- Motives for holding Cash and Marketable Securities, Cash System- Types of Collection System (Lock-box, Concentration Banking, Mail-Payment, Over the Counter). Disbursement System, Types of Disbursement Decisions, Disbursement Tools-Balance Account, Controlled Disbursing, Cash Forecasting – Types and Methods.

UNIT-III

Cash Management Models – Baumol Model, Beranek Model, Miller-Orr Model, Stone Model. Sources of Finance- Short-term and Long-term, Case Studies regarding Cash Management.

UNIT-IV

Receivables Management- meaning, need & importance. Cost & Benefits of Receivables, Five C’s in Receivable Management, Marginal Analysis, Inventory Management- meaning, importance, cost & benefits of holding Inventories, Inventory Management Techniques (Conventional, Probabilistic Techniques), Inventory Valuation Techniques.

Suggested Readings:

1. Bhalla,V.K. Working Capital Management Text and Cases, 4th ed., Delhi, Anmol,2001.

2. Hampton J J. and C.L. Wagner Working Capital Management   John Willey & Sons, 1989.

3. Mannes, T.S and J.T. Zietlow Short- Term Financial Management. West Pub. Co., 1993.

4. Scheer, F.C. Modern Working Capital Management, Prentice Hall, 1989.

5. Smith, Keith V and G.W. Gallinger Readings on Short-Term Financial 

Management, 3rd ed., West Pub. Co., 1988.

3rd Semester (MBA)

SECURITY ANALYSIS AND INVESTMENT MANAGEMENT

NC-MBA-313

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT-I

Objectives of Security Analysis, Investment Process, Investment risk and return: meaning, computations and its types, Investment Alternatives, Money Market Instruments.

UNIT II

Cost of Investing in Securities, the Assets allocation decision, Valuation Theories of Fixed and Variable Income Securities.

UNIT III

Primary Market, Secondary Market, Broker and its Types, Investment Companies, Market Indices and its Comparison, Recent development in International Security Market.

UNIT IV

Fundamental Approach - Economic Analysis, Industry Analysis, Company Analysis, Efficient Market Hypothesis, Technical Approach and its tools.

Suggested Readings:

1. Reilly, Brown – Investment Analysis and Portfolio Management, Thomson 


Publication

2. Pandian, Security Analysis and Portfolio Management, Vikas Publishing House, 


New Delhi

3. 
Machiraju, H.R. Indian Financial System, Vikas Publishing, N.Delhi

4. Fisher, Donald E and Joran, Ronald J. Security Analysis and Portfolio 
Management, Prentice Hall of India, New Delhi

5.   Parsanna Chandra, Security Analysis and Portfolio Management, Tata McGraw 
Hill, New Delhi

3rd Semester (MBA)

MANAGEMENT OF FINANCIAL INSTITUTIONS

NC-MBA-314

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT-I

Financial System: Introduction, Role of Financial System, Components of Financial System, Financial System and Economic Development; Interest Rate Structure – Introduction,  Theories of Interest Rate, Determinants of  Interest Rates, Interest in the Financial System ,Yield Curve.

UNIT-II


Reserve Bank of India: - Introduction, Functions of RBI, Monetary Policy/ Credit Creation and Control; Financial Planning of Financial Institutions; Risk and Inflation.

UNIT-III


Mutual Funds; Insurance Companies; Thrift Institutions; Capital Adequacy and Capital Planning; Problems of Time and Cost Overruns.

UNIT-IV

Development Banks; Role of Development Banking in Industrial Financing in India; Objectives and Functions of Different Financial Institutions in India like IFCI, ICICI, IDBI, UTI, LIC, SFCs & SIDBI; International aspects of Financial Institutions; E- Banking.

Suggested Readings:


1. Rose, Peter S and Fraser, Donald R. Financial Institutions. Ontario Irwin Dorsey.1985.

2. Vij, Madhu.  Management of Financial Institutions in India.New Delhi, Anmol.1991

3. Yeager, Fred C and Seitz, Nail E Financial Institution Management: Text and Cases.

4. Bhole L.M, Management of Financial Institutions, Tata Mcgraw Hill, 2001.

5. Khan M.Y., Indian Financial System, Tata Mcgraw Hill, 2000.

3rd Semester (MBA)
RISK MANAGEMENT AND FINANCIAL DERIVATIVES
NC-MBA-315

L     T     
 




On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT-I
Forward contracts; Future contracts; Other Derivative Securities; Types of Traders; Future Market and the use of Future for Hedging. 

UNIT-II
Forward and Future Prices; Interest rate Futures; Swaps; Options Market; Properties of Stock Option Prices. 

UNIT-III
Trading Strategies involving Options; Black-Scholes option model, Binomial Model; Option on stock indices; currencies and future contracts. 

UNIT-IV
General approach to pricing derivatives Securities; Interest rate Derivative Securities; Derivatives market in India.

Suggested Readings:

1. 
Bhalla V.K, Investment Management; Security analysis and portfolio 
management, New Delhi,S.Chand,2001

2.
Brennet,M.Option Pricing: Theory & Applications, Tronto,Lexington Books,1993

3.
Cox,John C an d Rubinstein, Mark Options Market, Englewood Cliffs, New Jersy, 
Prentice Hall Inc,1985

4. 
Sharpe, William F.etc Investment. New Delhi, Prentice Hall of India,1997 

3rd Semester (MBA)
FINANCIAL DECISION ANALYSIS

NC-MBA-316

L     T     
 




On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT-I

Application of Linear Programming; Goal Programming; Regression analysis and Simulation techniques in financial decision making areas;  Corporate Debt Capacity Management.

UNIT-II

Business Failure and Reorganisation-Application of Multiple Discriminant Analysis,Decision Tree Analysis, Capital Expenditure DecisionUnder Condition of Risk and Uncertainity ; Cost- Volume- Profit Analysis Under Condition of  Uncertainity.

UNIT-III

Leasing and Borrowing Decision; Sequencing Decisions; Replacement Decisions; Merger and Acquisition;Takeover Code; Goodwill and Valuation of Shares; Dividend Valuation Model.

UNIT-IV
Determination of Exchange Ratio;Legal and Procedural Aspects of Merger Decisions;Specific areas and Problems in the area of financial decision making ; Estimation  and Projection of Working Capital Decisions.

Suggested Readings
1. Bhalla V.K, Investment Management; Security analysis and portfolio management, New Delhi, S.Chand, 2001
2. Bierman, Harold. Lease Vs Buy Decision. Englewood Cliffs, New Jersey,Prentice Hall Inc,1982
3. Fogler, H and Ganpathy. Financial Econometrics Englewood Cliffs, New Jersey, Prentice Hall Inc,1982
3rd Semester (MBA)
ADVERTISING MANAGEMENT

NC-MBA-321

L     T      





On Semester Examination: 100

4      0      





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT-I

Advertising: Concept, Types, Forms and Importance. Role of Advertising in the Marketing Process. Ethical and Social aspects of Advertising. Communication Process: Two Step flow of Communication. Theory of Cognitive Dissonance. Clues for Advertising Strategists: Stimulation of Primary & Selective demand.

UNIT-II

Advertising Planning and Objective Setting: DAGMAR Approach, Determination of Target Audience, Building of Advertising Program: Message, Headline, Copy, Logo, Appeals, Layout and Execution Style, Budgeting, Media Planning, Campaign Planning. Advertising and Consumer Behavior, Role of creativity in Advertising. 

UNIT-III

 Media & Advertising Agency: Above the line and below the line Advertising media, Structure, Types & Role. Agency Compensation, Commission from Media, Specialized Services, Gaining and Loosing Clients.

UNIT-IV 

Evaluation and Control: Rationale of Measuring Advertising Effectiveness, Measurement of Advertising effectiveness. International Advertising: Global Vs. Localised Advertising. 

Suggested Readings:

1. Belch, George E and Belch, Michael A: Introduction to Advertising and Promotion, 3rd ed., Chicago, Irwin, 2002.

2. Arens and Bovee: Contemporary Advertising, Irwin, 1995.

3. Sabdage and Fryberger: Advertising, AITBS, Delhi, 2000.

4. Batra, Rajeev, Mayer, Johan G. Aaker, David A: Advertising Management, 4th ed., New delhi, Prentice Hall of India, 2002.

5. O’ Guinn: Advertising and Integrated Brand Production, Vikas Publishing House, New Delhi.

6. Kleppner, Otto: Advertising Procedure, Englewood Cliffs, New Jersey, Prentice Hall Inc., 1986.

7. Wells, William, Burnett, John & Moriarty Sandara, PHI, 2002.

3rd Semester (MBA)
CONSUMER BEHAVIOUR

NC-MBA-322

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT-I

 Introduction to Consumer Behaviour: Definition, difference between Consumer and Customer, Importance of Consumer Behaviour, Consumer Motivation, Consumer Perception and Industrial Buying Behaviour.

UNIT-II

Consumer Decision Process: Problem recognition, Information search, Evaluative criterion & Decision rule, Post Purchase Behaviour, Consumer involvement in decision-making,

UNIT-III

Determinants of Consumer Behaviour: Influence of personality & self-concept on buying behavior, Psychographics & Lifestyles, Consumer Attitude & Attitude change.

UNIT-IV

Environmental influence on Consumer Behaviour: Culture, Sub Culture, Social Class, and Reference Group, Adoption process and diffusion of innovation & Opinion Leadership, Contemporary models of Consumer Behavior.

Suggested Reading:

1. Assel, H, consumer behavior & marketing action, Asian books Pvt.

2. Engle J F consumer behavior, Dryden press

3. Hawkins D I consumer behavior implication for marketing strategy, TMH

4. Schiffman and Kanuk, consumer behavior, PHI

5. Loudon & Loudon, consumer behavior, TMH

6. Solomon, consumer behavior, PHI

3rd Semester (MBA)

PRODUCT AND BRAND MANAGEMENT

NC-MBA-323

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT-I

Product Planning and Management: Product concepts and levels; Product line and Mix decisions; Product life cycle and marketing strategy implications. New Product Development process.

UNIT-II

Branding Strategies: Importance of Branding; Branding terminology; Basic branding concepts-brand awareness, brand personality, brand image, brand identity, brand loyalty, brand equity; product verses corporate branding.

UNIT-III

Major Branding Decisions: Selecting a brand name; Brand extension decision; Family versus Individual brand names; Multiple branding, Brand Positioning and Re-Positioning: Brand building and Communication.

UNIT-IV
Branding in Specific Sectors:  Industrial, Retail, Service branding & E-branding, Brand Equity-Sources & Benefits, Designing Marketing Programme to built Brand Equity, Measurement of Brand Equity.

Suggested Readings:

1. Lehman, Donald R. and Winer, Russel S., Product Management, Tata McGraw Hill, 3rd edition, 2002

2. Aaker, David, A. Managing Brand Equity. New York, Free press, 1991

3. Verma, Harshvardhan, Brand Management

4. Keller, Kevin Lana. Strategic Brand Management, Prentice Hill, 1998.

5. Kapferer, J.N. Strategic Brand Management. New York, free press, 1992

6. Kotler, Philip, Marketing Management, latest edition


Verma, Ranjeet, Brand Management, Luxmi Publications India Pvt.Ltd, 1st 
edition, 2009.

3rd Semester (MBA)

RETAIL MANAGEMENT

NC-MBA-324

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT - I

Introduction to Retailing: Definition, Functions of Retailing, Formats of Retailing; Retail Theories; Retailing in India – Influencing factors, Present Indian Retail scenario; Understanding the Retail Consumer.

UNIT - II

Retail Design: Retail evaluation-Size of the store, Retail store location, Key factors affecting the attractiveness of Market Area and Trade Area; Atmospherics and retail space management: Role of atmospherics in retail strategy, Key components of retail atmospherics, Exterior atmospherics; Visual Merchandising: Assortment, Theme, Ensemble, Racks and shelves, Payment counters.

UNIT - III

Retailing Channels: Products and Merchandise management, Structure, Nature and Channel, Criteria for selection of suppliers, Channel choice, Product movement, Merchandising plans; Retail Pricing: Factors and pricing, Retail pricing strategies; Retail Promotion Strategies.

UNIT-IV

Non -Store Retailing: The application and impact of Information Technology in retailing; an overview of retail franchising and retail supply chain management. 

Case Studies in Indian context

Suggested Readings:
1. Retailing Management by Swapna Pradhan, 2/e, 2007 & 2008, TMH

2. Integrated Retail Management by James R. Ogden & Denise T.
Ogden, 2007, Biztantra

3. Retail Management – Levy & Weitz-TMH 5th Edition 2002

4. Retail Management by Rosemary Varley, Mohammed Rafiq- Palgrave Macmillan

5. Retail Management by Chetan Bajaj-Oxford Publication.

6. Retail Management by Uniyal & Sinha-Oxford Publications

3rd Semester (MBA)
DISTRIBUTION AND LOGISTICS MANAGEMENT
NC-MBA-325
L     T     
 




On Semester Examination: 100

4      0      





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT - I

Distribution channels: Structure and Functions, Channel Design: Segmentation for marketing channel design, supply side channel analysis: channel flows and efficiency analysis, channel structure and membership issues.

UNIT - II

Supply chain management: concept, purchasing and supply chain management, operation, achieving strategic fit and scope, supply chain drivers and obstacles; Designing supply chain network.

UNIT -III

Introduction to integrated logistics: integrated logistics management, quality customer service and integrated logistics, service response logistics.
UNIT -IV

integrated logistics activities: domestic transportation, transport management, inventory management, scheduling, warehouse management, material handling and packaging. reverse logistics, organizing integrated logistics. 

Suggested Readings:
1. Sunil Chopra & Peter Meindl.: Supply Chain Management, Pearson, New Delhi, 2003. 

2. Coughlan, A. & Anderson, E.: Marketing Channels, 6th ed., Pearson, New Delhi, 2004 

3. Bloomberg, D. and Hanna, J: Logistics, PHI, New Delhi, 2003.

4. Christopher, M.: Logistics and Supply Chain Management, Pearson, New Delhi, 2003.
3rd Semester (MBA)
SALES MANAGEMENT
NC-MBA-326
L     T     
 




On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT-I
Nature, Scope and Objectives of sales Management, Theories of selling, Functions of sales Manager; Personal Selling and its process, Salesmanship; Sale Forecasting and its methods.

UNIT-II
Determination of size of sales force; Sales Organization; Requirement and conducting sales training Programmes; Designing and Administrating Compensation Plan.

UNIT-III
Motivating and supervising sales personnel; Sales Meeting and contests; Designing Territories and allocating sales efforts; Sales Quota, Sales Evaluation Programme, Sales Budgeting and control.

UNIT-IV

Nature, Scope and Objectives of Distribution Management, Functions of distribution management, Importance and role of distribution management in the competitive business environment.
Suggested Readings:

1. 
Anderson, R & Hair Professional Sales Management Tata Mcgraw Hill; New 
Delhi 


2000

2. 
Manning & Reece, Selling Today, Pearson Education Asia, 8TH edition

3. 
Dalrymple, D J Sales Management: Concepts and Cases New York, John Wiley 
1989

4.
Still, Candiff, R & Govoni Sales Management,Prentice Hall Inc,1988

5.
Lancaster & Jobber, Selling and Sales Management Macmilan India 3rd edition

6. 
Calvin;Sales Management;Tata Mcgraw Hill New Delhi.

7. 
Futrell, Charles; Sales Management; Thomson Learning; Mumbai.

8. 
S.L. Gupta, Sales & Distribution Management

3rd Semester (MBA)
INDUSTRIAL RELATION

NC-MBA-331

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT-1

Industrial Relation Meaning, Concept, Features, Objectives, Factors affecting IR; Industrial Relation & state-Why state intervention, Evolution of IR policies, National Commission on Labor & Industrial Relation Policy, Later developments; Emerging Challenges/Trends of IR-Globalisation, Changes in work force profile, Technological advances, Trade unions in the Globalised environment, Contemporary issues in industrial Relations, Government approaches to IR, search for better; Work Environment-its Elements, physical, mental & Social environment, Fatigue, Boredom & monotony:  causes, effects & measures for reduction.

UNIT-II

Trade unions-Characteristics, Objectives, why workers join it, Functions, Types, Essentials for its success, Rights & Liabilities, Problems; Discipline  -Meaning, Objectives, Types, Causes of indiscipline, Principles & Procedure of disciplinary action, Major acts of misconduct, Statutory provisions, essentials of good disciplinary system; The Trade Union Act 1926-objects of the act & its provisions.

UNIT-III

Collective Bargaining- Features, Objectives, Importance, Process of Negotiation Status in India, Prerequisites for Success; Participative Management Concept, Features/ Characteristics, Objectives, Importance, Forms of Participation, Joint Consultation, Guidelines for its success, Indian scenario, Reasons for failure, Steps for success, Quality of Working Life-Concept, How to measure QWL, Principles, Techniques for improvement.

UNIT-IV

Industrial Relation & Technological Change Concept, Progress of rationalization & Automation, Impact, Appropriate Technology: Job Satisfaction Concept, how to measure & its interpretation, Work Behaviour, Determinants of job satisfaction; 

Occupational Health Significance, Affecting conditions, occupational hazards & diseases, Protection, Industrial Health Programmes & Statutatory Provisions.

Suggested readings:

1. Human Resources & personnel management-By:K.Aswathappa.

2. Industrial Relations-Concepts & Issues by T.N.Chabra & P.K.Suri

  

3. Personnel management-By C.B.Mamoria & SV Gankar.

4. Industrial Relation –By Arun Monappa

5. Personnel management & IR –By R.S.Davar.

3rd Semester (MBA)
COMPENSATION MANAGEMENT

NC-MBA-332

L     T      





On Semester Examination: 100

4      0      





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT-I

Introduction to Compensation Management: Concept and Perspectives & Scope, Economic theories related to compensation; Compensation as motivational tool; Compensation Policy.

 

UNIT-II

Internal & External Equities in Compensation System: Job Evaluation and Wage Survey, Determining the worth of jobs; Understanding compensation differentials, Designing Pay Structure and administering Compensation Package; Understanding different components of Compensation Package, Compensation of MNC’s.

.

UNIT-III

Compensation of Special Groups: Corporate Directors, Chief Executives, Senior Managers; Components of Executive Compensation Package, Compensation of Professionals and Knowledge workers, R&D Staff, Sales Compensation Plan.

 

UNIT-IV

Legal Issues of Compensation Management: Statutory provisions governing different components of Reward Systems; Working of different Institutions related to Reward System like Wage Board, Pay Commissions.

Suggested Readings:

1. Milkovich, G. T. & Newman, J. M. (2005) Compensation, Boston, McGraw-Hill. 

2. Harvard Business Review on Compensation (2002), Boston, MA, Harvard Business School Press.

3. Sharma, A.M. (2000) Understanding Wage System, Himalayan Publications, New Delhi.

4. Bhatia, S.K.(2002), New Compensation Management in Changing Environment, Deep & Deep Publications, Delhi.

5. Henderson, Richard I.(2002) Compensation Management in a knowledge based world, Pearson Education Publications, Singapore.
3rd Semester (MBA)
MANAGING INTERPERSONAL AND GROUP PROCESS

NC-MBA-333

L     T     





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT-I

Group: Meaning, Types, Functions and Formation of Group: Development and Change Group Dynamics and its components, Team Vs Group, Individual Performance in Group (Social Facilitation and Social Loafing).

UNIT-II

Group Cohesiveness: Meaning, Feature, Factors affecting group cohesiveness and its Importance, Influence Processes; Group Synergy: Meaning, Elements and Importance.

UNIT-III

Interpersonal Awareness and Feedback Process, Interpersonal Communication, Interpersonal Trust, Fundamental Interpersonal Relations Orientation (FIRO-B).

UNIT-IV

Group Decision Making; Carrier Roles and Identity; Power and Politics. Innovative approaches of designing and managing groups: Quality of Work Life, Empowerment, TQM. 

Suggested Reading:

1. Benis W G Essay in interpersonal dynamics, Dorsey Press

2. Kolb, Organization Behaviour: an experiential approach, PHI

3. Kolb, Organization Behaviour, Practical reading for management, PHI

4. Diwedi. R.S. Human Relation and Organization Behaviour, Macmillan India Ltd. 

5. Mainiero L A & Tromlay, Developing managerial skills in OB, PHI

6. Moore, M D, inside organization: understanding the human dimensions, London

3rd Semester (MBA)
HUMAN RESOURCE PLANNING AND DEVELOPMENT

NC-MBA-334

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT-I

Organizational Human Resource Planning- Introduction; Defining HRP; Activities required for HRP; Macro level Manpower Planning; Human Resource Planning Process.

UNIT-II

Behavioral factors in Human Resource Planning - Wastage analysis; Work force flow mapping; Retention; Models and Techniques of manpower demand and supply forecasting. 

UNIT-III

Career management- Career Planning; Career Development; Succession Planning; Managing separations; Transfers and promotions; Inducting and placing new hires; Performance Planning; Potential Appraisal.

UNIT-IV

HRD in strategic organizations; HRD Climate; HRD Culture; QWL; Quality Circles; HRD strategies; HRIS; HR valuation and accounting; Emerging issues and challenges in HRP. 

Suggested Readings:

1. Bhattacharya, Dipak Kumar: Human Resource Planning, Excel Books.

2. Arthur, M: Career Theory Handbook, Englewood Cliffs, Prentice Hall Inc, 1991

3. Dale, B: Total Quality and Human Resources: An Executive Guide, Oxford Blackwell, 1992.

4. Greenhaus, J.H: Career Management, New York, Dryden, 1987 

5. Thomson, R and Mabey, C: Developing Human Resource, Oxford, Butterworth- Heinemann, 1994.

6. Kavanagh, M.J etc.: Human Resource Information System: Development and Applications, Boston, PWS-Kent, 1993

3rd Semester (MBA)
ORGANIZATIONAL CHANGE AND INDUSTRIAL RELATION

NC-MBA-335

L     T     
 




On Semester Examination: 100

4      0      





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT-I
Organizational Change an over view, Approaches to problem Diagnosis; some major Techniques of Planned change; steps in OD, General OD Competencies, OD skills.

UNIT-II
Designing Intervention: - Interpersonal, Team, Intergroup and system, Evaluation of OD, Ethics of OD professional, future of do. 

UNIT-III

Industrial Relation Perspectives: - industrial Relation and the Emerging Socio-economic Scenario, Industrial Relation and the state; Legal framework of I.R; Role and Future of Trade Union, Trade Union and the employee Trade Union and the Management.

UNIT-IV

Discipline and Grievance Management; Negotiation and Collective Settlements; Participative management and Co- Ownership, Productive Bargaining and Gain sharing; Employee Empowerment and Quality Management, Industrial Relations and  Technological Change. 
Suggested Readings:

1. Adams R.J. Industrial Relations Theory: Its nature scope and Pedagogy, LMR Press, 1993

2. Jacoby S.M   The workers of nations Industrial Relations in Globalized Economy, Oxford University Press, 1994

3rd Semester (MBA)
MANAGEMENT OF COMPARATIVE INDITIAL RELATION 

NC-MBA-336

L     T     
 




On Semester Examination: 100

4      0      





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.


2.
Attempt five questions in all. FIRST question is compulsory which 


covers the whole syllabus. Attempt ONE question from each of the 


other four Units. 

UNIT I

Industrial Relations and Globalization, Emerging Trends in Industrial Relation Trade union Strategies Towards liberalization and Technological change.

UNIT-II

Employee Response to Industrial Re- Structuring and organizational Re-engineering, Emerging Trends in collective Bargaining and Negotiations.

UNIT-III

Productivity Bargaining and Wage Negotiation, Employee Empowerment and Participative Decision Making. 

UNIT-IV

Labour flexibility and Gain Sharing, Changing role of the state and Industrial relations in the developed, newly developed and developing Economies. 

Suggested Readings:

1. Locke, R, employment Relations in a Changing world economy,,, Cambridge, MIT Press, 1995

2. Adams R.J. Industrial Relations Theory: Its nature scope and Pedagogy, LMR Press, 1993

3. Jacoby S.M   The workers of nations Industrial Relations in Globalized Economy, Oxford University Press, 1994

4th Semester (MBA)

ENTREPRENEURSHIP DEVELOPMENT
NC-MBA-401

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.

2.       Attempt five questions in all. FIRST question is compulsory which covers the whole syllabus. Attempt ONE question from each of the other four Units

UNIT-I

Entrepreneurship: Introduction, Entrepreneur: Meaning of Entrepreneur; Evolution of the Concept; Functions of an Entrepreneur, Types of entrepreneur, Intrapreneur – an emerging class, Concept of Entrepreneurship-Evolution of Entrepreneurship; Development of Entrepreneurship; The entrepreneurial Culture; Stages in entrepreneurial process. Significance of Entrepreneur in economic development. Economic, social and psychological need for entrepreneurship. Characteristics, qualities and pre-requisites of an entrepreneur. The function of the entrepreneur in economic development of a country.

UNIT-II

Starting a new enterprise: Methods and Procedures to start and expand one’s own business, Life Cycle of a new Business & Relationship with large enterprises, Feasibility Study – Preparation of Feasibility Reports: Selection of Factory Location.

UNIT-III
Achievement Motivation, Environmental factors affecting success of a new business, Reasons for the failure and visible problems for Business. Feasibility study- Preparation of feasibility reports; Selection of Factory Location, Demand Analysis, Market Potential Measurement, Capital Saving and Project Costing, Working Capital requirements, Profit and Tax Planning: Economic, Technical, Financial and Managerial feasibility of project.

UNIT-IV
Institutions supporting entrepreneurs Small industry financing developing countries, A brief overview of Financial Institutions in India, Central level and state level institutions, SIDBI, NABARD, IDBI, SIDO, Indian Institute of Entrepreneurship, DIC, Single window, Latest Industrial policy of Government of India Entrepreneurship development programmes; Role of various institutions in development entrepreneurship in India.

Suggested Readings

1. Cliffton, Davis S. and Fyfie, David E. : “Project Feasibility Analysis”. 1977 John Wiley, New York.

2. Desai Vasant : “Entrepreneurship Development” ; Himalayan Publications.

3. Gupta C.B. : “Entrepreneurship Development in India” ; S.Chand.

4. Dr. Mathew J. Manimala, Entrepreneurship theory at crossroads, Biztantra, 2007

5. Maddhurima Lall, Shikha Sahai, Entrepreneurship Excel Books, 2006

6. Kurakto, Entrepreneurship-Principles and practices, 7th Edition, 2007, Thomson publication 

4th Semester (MBA)

PRINCIPLES OF INSURANCE AND BANKING
NC-MBA-411
L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions carry equal marks.

2.       Attempt five questions in all. FIRST question is compulsory which covers the whole syllabus. Attempt ONE question from each of the other four Units

UNIT-I

Conceptual framework of Insurance, Fundamental and Basic Principles of Insurance. Classifications of Insurance, Concept of Underwriting and Re-Insurance, Life office organization and composition, Life Insurance products, Plans of Insurance, Group Insurance Proposal to policy, Policy servicing, Claims.

UNIT-II
Elements of Insurance: Players in Life and Non-Life Insurance sector – Insurance documents –Role and responsibilities IRDA – Provisions of Insurance Act 1938 – Insurance Ombudsman, Risk Management Bancassurance- Concepts – critical issues – functional aspects – Indian Scenario – Future Prospects –Insurance Accounting – Financial Analysis and valuations- Solvency and performance measures.

UNIT-III 

Banking system and structure in India- Types of Banks in operation – Role of Reserve Bank and GOI as regulator of Banking System – Provisions of Banking Regulation Act & Reserve Bank of India Act.

UNIT-IV
The terms Banker and Customer – Types of relationship between Banker and Customer – Bankers obligations to customers – Right of lean, setoff, appropriation– Provisions of Negotiable Instrument Act, 1881 – Bankers legal duty of disclosure and related matters Banking Technology- Home banking – ATMs- Internet banking – Mobile banking- Core banking solutions – Debit, Credit, and Smart cards – EFD –RTGS.

Suggested Readings 

1. Mithani and Gordon. “Banking and Financial Systems”, Himalaya Publishing House, Mumbai.

2. Sunderaram and Varshney. “Banking Theory, Law and practice” Sultan Chand & Sons, New Delhi.

3. Prasad K, Nirmala, J Chandradas. “Banking and Financial System” Himalaya Publishing House, Mumbai.

4. Jha, S M. “Service Marketing” Himalaya Publishing House, New Delhi.

4th Semester (MBA)

MANAGEMENT OF FINANCIAL SERVICES
NC-MBA-412
L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100 Note: - 1.
There are NINE questions in a set of question-paper. All questions 


carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which   covers the whole syllabus. Attempt ONE question from each of the other four Units

UNIT-I

Financial Services-Meaning, Nature and Types, Leasing: concept, classification, accounting, legal and tax aspects of leasing, Financial evaluation of leasing.

Hire purchase finance and Consumer Credit: conceptual framework; legal aspects; taxation; accounting and reporting; Financial evaluation of hire purchase finance; features of consumer credit.

UNIT-II

Factoring: meaning, characteristics and types of factoring arrangements; factoring in India; factoring Vs forfeiting; Factoring vs Bill Discounting. 

Housing finance: Introduction, Functions, Prudential norms, housing finance schemes. 

Venture capital: Meaning, modes of financing.

Book building: concept and mechanism of Book building; and benefits of Book building.

UNIT-III

Credit rating: meaning and types; benefits of credit rating to investors and companies; credit rating agencies; objectives and functions.

Credit cards: concept and significance; types of credit cards; credit card business in India.

Bought out deals: meaning and nature; mechanism of Bought out deals; advantages; the present scenario.

UNIT-IV

Securitisation: concept, mode, mechanism and beneficiaries of Securitisation in India

Depository: concept; Depository participants, functions of Depository system, benefits of Depository, Depository system in India. 

Role and functions of merchant bankers.


Suggested Readings:

1. Khan M.Y. : Management of Financial services, McGraw Hill 2001 

2. Gordan, E and K. natrajan : Emerging Scenario of finanacial Services. Himalaya Publishing House 1997. 

3. Meidan, aurther Brennet, M.: Option Pricing: Theory & Applications, Toronto, Lexington Books, 1983.

4. Kim,suk and Kim Seung : Global Corporate Finance : Text and Cases , 2nd ed. Miami florida , Kotb 1993

4th Semester (MBA)

PROJECT MANAGEMENT
NC-MBA-413

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions 


carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which   covers the whole syllabus. Attempt ONE question from each of the  other four Units

  UNIT-I

Generation and screening of project idea, Capital Expenditure:  Importance and Difficulties, Time value of money, Inflation and Capital Budgeting, Venture Capital and Private Equity,

UNIT-II

Market Demand and Situational Analysis, Technical Analysis, Financial Analysis, Analysis of Project risk, Firm risk and Market risk.

UNIT-III

Social Cost and Benefits Analysis, Multiple Projects constraints, Network Techniques for Project Management, Project review and administrative aspects, Pre-Requisites for successful project implementation.

UNIT-IV

Project Financing in India, Problem of time and cost overrun in public sector enterprise in India, Assessment of tax burden, Environment Appraisal of Projects, Human aspects of Project Management.

Suggested Readings

1. Ahuja , GK & Gupta Ravi: Systematic Approch to Income Tax

2. Bhalla, V.K : Financial Management and policy 

3. Chandra, Prasana: Projects: Preparation, Appraisal, Budgeting and Implementation

4. Dhankar, Raj S: Financial Management of Public Sector Undertakings , New Delhi of India

4th Semester (MBA)

PORTFOLIO MANAGEMENT
NC-MBA-414

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions 


carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which   covers the whole syllabus. Attempt ONE question from each of the  other four Units

UNIT-I

Introduction-Meaning, need, risk & return, determination of portfolio, Portfolio theory-Traditional and Markowitz Approach, Phases of portfolio Management.

 




UNIT-II
Sharpe Single Index Model, Corner Portfolio, Arbitrage Pricing Theory, Optimum Portfolio, selection and problems. Efficient Frontier: Meaning & construction, Investors Utility and efficient frontier.

UNIT-III

Capital Asset Pricing Model, Efficient Frontier (i) risk free & (ii) risk lending and borrowing, leveraged portfolio, market portfolio, Capital Market Line, Security Market Line, Characteristic Line.

UNIT-IV

Portfolio Revision: Meaning, Need and constrains, formula plan, constant dollar value plan, constant ratio plan, variable ratio plan, Bond Portfolio Management strategies, Portfolio Performance evaluation, Risk Adjusted Performance Measures. 

Suggested Readings

1. Alexander, Gordon J and Sharpe, William F.: Fundamentals of Investment, Englewood Cliffs, New Jersey, Prentice Hall Inc. 

2. Kevin: Portfolio Management, Prentice Hall of India, New Delhi 

3. Strong: Portfolio Management, Thomson Learning, Bombay. 

4. Sharpe: Investments, Prentice Hall of India, New Delhi 

5. Fisher Donald E. and Jorden, Renold J.: Security Analysis and Portfolio Management 

6. Punithavathy Pandian: Security Analysis and Investment Management, Vikas Publishing House Pvt Ltd.

4th Semester (MBA)
CORPORATE TAX PLANNING AND MANAGEMENT
NC-MBA-415

L     T     
 




On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions 


carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which   covers the whole syllabus. Attempt ONE question from each of the  other four Units

UNIT –I

Basics concept of income tax , residential status of companies, computation of income tax under different heads of income, set of and carry foreword of losses.
UNIT-II

Deductions and exemptions in additional tax on undistributed profits, corporate profits surtax act, computation of tax liabilities, meaning and scope of tax planning and location of undertaking.

UNIT-III

Ownership pattern, Tax planning regarding dividend policies, issue of bonus shares, inter corporate dividend and transfer, tax planning relating to amalgamation and merger of companies.

UNIT-IV

Tax consideration in respect of specific managerial decisions like make of buy, own or lease, close or continue, sales in domestic market or exports, replacement and capital budgeting decision.

Suggested Readings:
1. Ahuja,G K & Gupta ,Ravi Systematic approach to income tax. Allahabad, Bharat Law House, 1999.

2. Iyenger, AC Sampat Law of income Tax. Allahabad, Bharat Law House, 1999.

3. Singhania, V.K. Direct Taxes: Law and Practices. Delhi, Taxman, 1991

4. Sriniwas, E.A Handbook of Corporate Tax Planning, New Delhi, Tata Mcgraw Hill, 1986

4th Semester (MBA)
INTERNATIONAL FINANCIAL MANAGEMENT

NC-MBA-416

L     T     
 




On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions 


carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which   covers the whole syllabus. Attempt ONE question from each of the  other four Units

UNIT-I

Multinational financial management-An overview; evolution of International Monetary system and financial systems; cost and availability of financial flows; international financial instruments.

UNIT-II

International cash management-aspect of international cash management; centralised vs decentralised cash management; international receivable management; securitisation of receivables.

UNIT-III

International investments- international portfolio vs direct investment decisions; Multinational capital budgeting- application and interpretation; assessing and managing political risk; cost of capital and capital structure of multinational firm.

 UNIT-IV

International aspects of raising capital- strategic considerations in euro equity issues; international bond financing; dividend policy of multinational firms; taxation of multinational firm; country risk analysis.

Suggested Readings:

1. Shapiro C. Alan: Mulitnational Financial Management, Prentice Hall of India, N. Delhi.

2. Buckley Adrian: Mulitnational Finance, Prentice Hall of India, N. Delhi.

3. Sharan: International Financial Management, Prentice Hall of India, N. Delhi.

4. Bhalla V.K: International Financial Management, Anmol Publications Pvt. Ltd., N.Delhi.

5. Apte P.G: International Financial Management, Tata McGraw Hill, N. Delhi.

4th Semester (MBA)

INTERNATIONAL MARKETING
NC-MBA-421

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions 


carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which   covers the whole syllabus. Attempt ONE question from each of the  other four Units

UNIT-I

International Marketing: Concept, Definition, Nature, Orientations, Benefits and Scope; Reasons and Motivations underlying international trade; International Marketing Process; Domestic Vs. International Marketing.

UNIT-II
International Marketing Environment: Political, Legal and Cultural Environment; International Institutions: WTO, IMF and World Bank.

UNIT-III
International Market Analysis: Marketing Research, Factors influencing international market selection and strategies; Basic Modes of entry; Segmentation, Targeting and Positioning, International Planning and Control.

UNIT-IV
International Marketing Mix: International Product: International Product Life Cycle, Product Standardization Vs. Product Adaptation, Branding and Packaging; International Pricing: Factors affecting Pricing Decisions, Information required for Pricing Decisions, Pricing Strategies, International Pricing Policy, International Distribution Channels: Types, Policy and Selection of International Distribution Channels; International Promotion: Advertising, Sales Promotion, Trade shows and Exhibitions, Direct Marketing and E – Marketing.
Suggested Readings:

1. Vern Terpestra and Ravi Sarthy: International Marketing, Thomson Simon Majaro.

2. Warren. J. Keegan: Global Marketing: Pearson EDU/PHI, New Delhi.

3. Sak Onkvisit and Jhon Shaw: International Marketing: (Analysis and Strategy), PHI, N. Delhi

4. R.L Varshney and B. Bhattacharya: International Marketing: Sultan Chand Publications

4th Semester (MBA)

SERVICE MARKETING
NC-MBA-422
L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions 


carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which   covers the whole syllabus. Attempt ONE question from each of the other four Units

UNIT-I

The Emergence of Service Economy; Nature of Services, Difference in goods and service marketing; Marketing Challenges in service business; Marketing Framework for service business.

UNIT-II

The service classification; Service product Development; The service consumer Behaviour; Service management trinity; Emerging trends in service marketing.

UNIT-III

Quality issues and quality models; Managing productivity and differentiation in service organization; Demand-Supply management. Delivering service through intermediaries and electronic channels.

UNIT-IV

Employee role in Service delivery, Pricing of Services, Service Recovery Management; Relationship Marketing; Employee Empowerment, customer Involvement in services. 

Suggested Readings:

1. Zeithmal, V.A. and Britner,MJ :Service Marketing edition , McGraw Hill, New Delhi,2002

2. Lovelock, Christopher H.: Service Marketing,People Technology Strategy,4th edition , Pearson Education,New delhi.

3. Hoffman & Bateson : Essential of Service Marketing Thomson Learning , Mumbai.

4. Shankar, Ravi : Service Marketing , Excel,2002.

5. Rampal M.K & Gupta S.C.:Service Marketing;GalgotiaPublishing Company , New Delhi.

6. Rust, Zahorika and Kenningham:Service Marketing.

7. Mcdonald, Malcom and Payne,A. : Marketing Planning Service, Butterworth, Heinemann,1996.

4th Semester (MBA)

INDUSTRIAL MARKETING

NC- MBA-423

L     T      





On Semester Examination: 100

4      0      





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions 


carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which   covers the whole syllabus. Attempt ONE question from each of the other four Units

UNIT-I

Nature and Scope of Industrial Marketing: Differences between Industrial Marketing and Consumer Marketing; Understanding Industrial Markets; Industrial Customers; Classification of Industrial goods and Nature of demand in industrial markets.

UNIT-II

Industrial Marketing Strategy: Strategic Planning, Assessing Marketing Opportunities, Segmentation of Industrial Markets; Industrial Marketing Research Process, Industrial Purchasing System and Vendor Analysis and Understanding Industrial Consumer Behavior.

UNIT-III

Product Planning Process and Positioning, Industrial Product Mix Strategy and Decisions; Industrial Pricing; Price Determination; Pricing Policies and Strategies and Industrial Services.

UNIT-IV

Formulation of Distribution Strategy; Logistics Management; Industrial Marketing Communication; Sales Force Management, Advertising and Sales Promotion, International Industrial Marketing Scenario.

Suggested Readings:

1. Reader, Robert.R. Industrial Marketing; Analysis, Planning and Control, Englewood Cliffs, New Jersey, Prentice Hall Inc., 1991.

2. Vitale; Business to Business Marketing; Thomson Learning, Mumbai.

3. Havaldar, Krishan K; Industrial Marketing, TMH, New Delhi

4. Corey, E Raymond, Industrial Marketing; Cases and Concepts, 3rd Ed. Englewood Cliffs, New Jersey, Prentice Hall Inc. 1983.

5. Gross, A.C, Business Marketing Boston, Houghton Mifflin, 1993

6. Hill, Richard, etc. Industrial Marketing, Homewood Illinios, Richard D. Irwin,1975

7. Webster, F E. Industrial Marketing Strategy, 2nd ed. New York, john Wiley, 1979.

4th Semester (MBA)
RURAL AND AGRICULTURAL MARKETING
NC-MBA-424

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions 


carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which   covers the whole syllabus. Attempt ONE question from each of the  other four Units

UNIT-I

Nature, characteristics and the potential of rural markets in India, socio-cultural, economic and other environmental factors affecting rural marketing; Attitudes and behavior of the rural consumers and farmers; Marketing of consumer durables, FMCGs and services in the rural markets.

UNIT-II
Marketing of agricultural inputs with special reference to fertilizers, seeds, Farm input & Pesticides; Marketing of agricultural produce; Classification of agricultural products with special reference to seasonability and perishability; Marketing of Rural Artesian Products.

UNIT-III
Marketing and processing facilities for different agricultural products, Role and importance of Warehouses; Determination of agriculture prices and marketing margins and role of agricultural price commission; Role of central and state governments in agricultural marketing with special reference to co-operative marketing in India.

UNIT-IV
Principles of Innovation for Rural markets; Corporate Sector in Agri-business, Cultivation, Processing and Retailing; e-rural marketing; Organized Rural Retailing, Rural Market Mapping; IT for Sustainable Rural Development and relevance of e-Governance for Rural India.

Suggested Readings:

1. Balram Dogra & Karminder Ghuman, Rural Marketing concepts and practices, TMH, New Delhi

2. Desao, Vasat, Rural Development, 1988, Himalya, Bombay

3. Mishar, S.N. Politics and Society in Rural India. 1980, Inter India, Delhi

4. Porter, Michael, E. Competitive Strategy, 1980. Free Press, New York

5. Rudra, Ashok. Indian Agricultural Economics. Myths and Realities.1982. Allied, New Delhi.

6. Stalk, George, Competing Against Time, 1990, Free Press, New Delhi

7. Gopalaswamy T.P. Rural Marketing, Wheeler Pub, New Delhi

8. Rahman, Habib-ur, Rural Marketing

4th Semester (MBA)

INTEGRATED MARKETING COMMUNICATION

NC-MBA-425

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions 


carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which   covers the whole syllabus. Attempt ONE question from each of the  other four Units

UNIT-I

The Communication Process- The nature of Communication, A Basic Model of Communication- Source Encoding, Message, Channel, Receiver/ Decoding, Noise, Response, Feedback. Analysing the Receiver, The Response Process, Cognitive Processing of Communications- The Cognitive Response Approach, The Elaboration Likelihood Model.

UNIT-II

Establishing objectives for integrated Marketing Communication Programmes- The value of objectives- Communications, Planning & decision-making, Determining Promotional Objectives- Marketing versus Communication objectives. Sales versus communication objectives- Sales oriented objectives, communication objectives.

UNIT-III

Creative strategy, Planning and Development, The importance of Creativity in Advertising, Advertising Creativity, Planning Creative Strategy- The Creative Challenge, Taking Creative Risks, Creative Personnel, The Creative Process, Creative Strategy Development. Creative Strategy: Implementation and Evaluation, Appeals and Execution Styles, Creative Tactics for print advertising, Creative Tactics for Television. 

UNIT-IV

The Internet and integrated Marketing Communications- Advertising, Sales Promotion on the Internet, Personal Selling on the Internet, Public Relations on the Internet, Direct Marketing on the Internet. The Process of Public Relations- Developing & Executing the PR Programme, Publicity.
Suggested Readings:

1. George E. Belch & Michael A Belch: Advertising & Promotion – An Integrated Marketing Communications Perspective, TMH, 6/e.

2. Kotler Philip: Analysis, Planning, Implementation & Control, Pearson Education, Delhi.

3. Blythe: Marketing Communication, Pearson Education, New Delhi.

4. Tom Duncan:  Integrated Marketing Communication, TMH,  New Delhi.

5.  O’ Guinn: Advertising, Vikas Publishing House, New Delhi                                 

4th Semester (MBA)
DIRECT MARKETING
NC-MBA-426
L     T     
 




On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions 


carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which   covers the whole syllabus. Attempt ONE question from each of the  other four Units.

UNIT - I

Direct Marketing: Definition, Scope & Importance of Direct Marketing; Direct Marketing Modes: Tele Marketing, Catalogue Marketing, Network Marketing, Data- base Marketing, Changing face of Direct Marketing. Element of Direct Marketing: Planning a Direct Marketing Programme, Direct Marketing and Developing New Business; Guidelines for Effective Direct Marketing- Likely Pitfall, Rules for Success.

UNIT - II

Institutional Direct Marketing: Industrial Direct Marketing; Retail Direct Marketing; Dealer- identified Direct Marketing. Segmentation and Target Marketing; Marketing Mix for Direct Marketing: Product, Price, Place and Promotion strategies. 

UNIT -III

Direct Marketing Operations: Planning Direct Marketing Campaign, Communication for Direct Marketing, Media Planning; Fulfillment and Customer Service- Receiving and Processing Orders, Inventory and Warehousing Decisions, and Customer Service.

UNIT -IV

Tools & Techniques: Role of Information Technology in Direct Marketing; Developing Customer Databases; Cost Analysis and Cost Control of Direct Marketing, Evaluating Effectiveness of direct marketing. Applications of Direct Marketing: Financial Services Marketing, Fund Raising; Customer Loyalty Program. 

Suggested Readings:
1. Mc Donald, William J.: Direct Marketing, TMH, New Delhi, 1998. 

2. Bird Dryayton: Common Sense Direct Marketing, Kogan Page, London. 

3. Bob Stone: Successful Direct Marketing Methods, NTC, Chicago.

4. Edward, NASH: The Direct Marketing Handbook, TMH, New Delhi.

5. Edward, NASH: Direct Marketing, TMH, New Delhi.

6. Roberts, M.L and P.D Berger: Direct Marketing Management, Prentice Hall, New Jersey.

7. Stone, Martin, Derek Davies and Alison Bond: Direct Hit, Macmillian, New Delhi.

4th Semester (MBA) 

COUNSELING SKILLS FOR MANAGERS
NC-MBA-431

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions 


carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which   covers the whole syllabus. Attempt ONE question from each of the  other four Units.

UNIT-I

Introduction to Counseling-Need for work, emergence & growth of counseling over years, Approaches to Counseling, Goals of Counseling-Five Major Goals of Counseling, Role of Counselor, Value in Counseling.

UNIT-II

Process of Counseling-5-D Model of Counseling Process, Phases of Counseling-Developing the Relationship, Defining Problems etc, Skills of Counselor.

UNIT-III

Assessing Client problem, Selection of Action Strategies-Changing Behavior through Counseling, Guidelines for Effective Counseling, Cooping with Occupational Stress.

UNIT-IV

Role Conflicts in Counseling, Special Problems in counseling, Organizational application of Counseling Skills, Performance Management, Ethics in Counseling.

Suggested Readings:

1. Corner, L.S. and Hackney: The Professional Counsellor`s Process Guide Helping, Englewood Cliffs, New Jersey, Prentice Hall Inc, 1987

2. McLennan, Nigel: Counselling  for Managers,Aldershot, Grover,1996

3. Moursund J: The Process of Counselling and Therapy, 2nd ed,Englewood cliffs, Prentice Hall Inc,New Jersey,1990

4. Munro, C. A  etc:- Counselling : A skills Approach, Methuen,1980

5. Reddy,Michael: Counselling at work, British psychological Society and Methuen, London and New York,1987

4th Semester (MBA)

MANAGING TRAINING AND DEVELOPMENT
NC-MBA-432

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions 


carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which   covers the whole syllabus. Attempt ONE question from each of the  other four Units

UNIT-I

Introduction to Training Concept: Definition, Meaning, Need for Training, Importance of Training, Objectives of Training, and Types of Training, Training and Development.

UNIT-II 
          

Designing and Implementing a Training Program: Steps in Training, Assessment of Training Needs  (Person Analysis, Task Analysis, Organization Analysis), Methods and Process of Needs Assessment, Methods and Techniques of Training, Training Climate.

UNIT-III
Evaluation of Training Program: Need, Principles, Criteria, Techniques and Process of training evaluation. Learning: Principles of Learning, Theories of Learning, and Process of Learning, Action Research.

UNIT-IV
Emerging Trends: Technology in Training (CBT, Multimedia Training, E-Learning/Online Learning), Special Issues In Training and Employee Development, The Future of Training and Development.

Suggested readings:

1. Beunet, Roger ed: Improving Training effectiveness, Aldershot 1988. 

2. Buckley R. & Caple, Jim: The theory and Practice of Lynton, R. Pareek U.: Training for development, Vistaar, 2nd Ed. 

3. Pepper Allan D., Managing the Training and Development function, Aldershot 1984 

4. Rae.L.; How to measure Training effectiveness, Aldershot 1986 

5. Raymond A Noe, Employee Training and Development, Tata McGraw Hill, New Delhi, 2008.

4th Semester (MBA)

HRD: STRATEGIES AND SYSTEMS
NC-MBA-433

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions 


carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which   covers the whole syllabus. Attempt ONE question from each of the  other four Units

UNIT-I

Field of HRD-Concepts and goals HRD instruments, processes and outcomes, HRD department and their role, Role of HRD Managers, Competency requirements of HRD managers.

 

UNIT-II

Designing HRD Interventions, HRD Interventions and their applications in organizations performance appraisal Training, & development, Potential appraisal Assessment center, Role analysis, Organizational development, HRD climate and practices in India.

 

UNIT-III

HRD System design principles, design and administration of selected HRD systems, TQM & HRD, HRD approaches for coping with organizational changes, HRD Strategies in Organizations.

 

UNIT-IV

HRD for workers, Role of Trade Unions in HRD, Technology & HRD, Emerging trends & Challenges, HRD Audit.

Suggested Readings:

1. Dayal Ishwar; Succesful applications of HRD, new concepts- New Delhi 1996

2. Dayal Ishwar; Designing HRD Systems, concepts- New Delhi1993

3. Parikh, U etc; Managing Transactions: the HRD response, THM, New Delhi 1992.

4th Semester (MBA)

LEGAL FRAMEWORK GOVERNING HUMAN RELATIONS
NC-MBA-434

L     T      





On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions 


carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which   covers the whole syllabus. Attempt ONE question from each of the  other four Units

UNIT-I

Introduction to labour laws: Emergence & objectives of Labour laws & their socio-economic environment. Trade Union: Objectives, Functions, Need, Types and The Trade Union Act,! 926.

UNIT-II

Laws relating to Industrial Dispute and Social Security:  Industrial Dispute: Causes and Machinery for prevention and settlement of Industrial Disputes. Industrial  Dispute Act, 1947. 

UNIT-III

Social Security Laws: Social Security in India, Workmen’s Compensation Act, 1923; Employee’s State Insurance Act, 1948, The Payment of Gratuity act, 1972. 

UNIT-IV 

Laws relating to Wages and Working Conditions: The Minimum Wages Act, 1948; The Payment of Wages act, 1936; The Equal Remuneration Act, 1978; The Payment of Bonus Act, 1965; The Factories Act, 1948.

Suggested Readings:

1. S.K.Bhatia, “Constructive Industrial Relation and Labour Laws”, Deep and Deep Publications, New Delhi, 2003.

2. TN.Chabra, R.K.Suri, “Industrial Relations : Concepts and Issues “,Dhanpat Rai & Sons Publications, New Delhi, 2002.
 4th Semester (MBA)
GLOBAL HUMAN RESOURCE MANAGEMENT

NC-MBA-435

L     T     
 




On Semester Examination: 100

4      0       





End Semester Examination: 100







 
Note: - 1.
There are NINE questions in a set of question-paper. All questions 


carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which   covers the whole syllabus. Attempt ONE question from each of the  other four Units

UNIT-I

Human and Cultural Variables in global organization; Structural evolution of Global organization;

UNIT-II

Cross cultural Leadership and Decision making; Cross  Cultural Communication and Negotiation.

UNIT-III

Human Resource Management in global organization;  Selection, Source, Selection criteria for International Assignment..

UNIT-IV

Compensation and Appraisal in Global Perspective, MNC  and Compensation system, cross cultural differences and Managerial implication.

Suggested Readings:

1. Adler N.J, International Dimensions Of Organizational Behavior, Boston,,, Kent Publishing, 1991

2. Hofsted G, Cultural Consequences: International Dimensions in Work Related Values, London Sage, 1984.

3. Mead, R , International Management: Cross Cultural Dimensions, Blackwell, Camb, Mass, 1994

4th Semester (MBA)
MANPOWER DEVELOPMENT FOR TECHNOLOGICAL CHANGE

NC-MBA-436

L     T     
 




On Semester Examination: 100

4      0       





End Semester Examination: 100 

Note: - 1.
There are NINE questions in a set of question-paper. All questions 


carry equal marks.

2.      Attempt five questions in all. FIRST question is compulsory which   covers the whole syllabus. Attempt ONE question from each of the  other four Units

UNIT-I

Manpower Management in the 21st century; Environment context of Human Resource Management ; The Emerging Profile of Human Recourses; Special features of new Technology. 

UNIT-II

Concept and Process of Technological Innovations; organization Implication of  Technological change.

UNIT-III

Human Resource Implication of Technological Change; Performance/Potential Evaluation in the Context of new Technology.

UNIT-IV

Technology Transfer with Human face; New issues in Manpower Training and career Development.

Suggested Readings:

1. Dayal, Ishwar, Sucessful applications of HRD, New concepts, New Delhi 1996

2. Dayal, Ishwar, Designing HRD Systems, Concepts, New Delhi 1993

3. Kohli, Udesh and Sinha, HRD –Global Challenges and Strategies in 2000 AD, ISTD, New Delhi 1995




On semester evaluation of all theory courses total: 		100 marks














I.  Mid semester exam:	�
20 marks�
�
II. Mid semester exam:�
20 marks�
�
Continues Evaluation Test (CET):�
20 marks�
�
Attendance:�
20 marks�
�
Teacher’s assessment:	�
20 marks�
�



2) End semester (final examination) of all theory courses 


	Total:		100 marks


3) Total of on semester + end semester evaluation 


is of : 		200 marks


4) To pass a theory course student should obtain 


	Minimum: - 40 marks in on semester evaluation.


		    : - 35 marks in end semester evaluation.


 	Total: - 80 marks out of 200.





Criterion for passing and failing the theory course: - 





If students fails in on semester evaluation despite passing in aggregate one will have to repeat that course. 


If student pass in on semester evaluation but fails in end semester exam he/ she will be permitted to appear in supplementary examination.


If student is pass both in on semester evaluation and end semester evaluation but fails in total then He/ she would have to appear in supplementary exam.


If attendance in a course is below 75%, the student shall not be permitted to appear in the End- Semester Examination.


	
















































































Distribution





I) On semester evaluation of all practical (laboratory) courses would be of total: 	120 marks.











Performance of class practical:	�
60 marks�
�
Reports of practical:�
60 marks�
�



II) End semester evaluation (final lab exam + oral or viva test) 


	Total: 		80 marks


III) Total of on semester evaluation final lab examination + end semester evaluation is of :  200  


       marks


IV) To pass a lab course student should obtain 


	Minimum: - 	48 marks in on semester evaluation.


		    	28 marks in end semester evaluation.


	Total- 	80 marks 	out of -200


Criterion for passing and failing the lab course is just like theory course.
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